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Background and Objectives A Methododlogy

Methodology

Findings ;

Key Issues and Recommendations A A random sample of 96 Nt
selected.

Background and Obijectives A Each telephoned and asked to participate

in a 2630 trial ofMyBeauon theirOWN

To meet Vit aP otwdatedxpertn e ed  fC3 Prdqp,100% positive response

and credible product trial information a study A MyBeauwas then mailed to them
was developed by Massey University to: A Followed by a sel€ompletion
A test MyBeau across a variety of product questionnaire

attributes within an expert environment A Resultmg in an 83% response rate

A identify product strengths and weaknessesA To a I b er o f V et 6 tori
A locate t he productgsrP el _}3 on
relative to competitive offerings Final tr|a| Composed Of 4 dOgS and 33 cats
A To assess the perceived value of the A Final sample comprised dogs 59% & cats 41%
product in NZ $06s
A

To evaluate vetsdé prop ;
recommend, stock and use MyBeau

Base: 80
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Palatability
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A Findings

A Considereden blocand then in detail
A Overall very positive and encouraging, particularly: Palatability of MyBeau Bnotatall palatable

O not very palatable

A Vet sbo nding noticeal
ndition q

fi i n [

ani mal 6s condi i o O neither palatable nor

L EE oLEE

A Their identification of applications for auep
MyBeau and situations where they would B \ery palatable

recommend it

o

A Vet so Perception of MyBeau as amongst the
best, if not, 6the bestd dietary supplement on the
market N
A Commitment to stock the product Palatabilty by dog and cat B Notatall palatable
A Perception of its hig]| c I Not very palatable
A Commitment to USE the product T .
O Neither/nor
. . Do .
A Overall, remarkably positive result to the trial g — B Quite palatable
. 0 0 0
A snedgg: |l ts at their most po B \Very palatable 19

A Avery high level of palatability was achieved
especially amongst those vets trialing the product on
dogs. Please refer to the graph opposite.
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Changes to skin and eyes and coat lustre

Department of Marketing

Te Kunenga

Vets were then asked to 1
using a 5 point scale of very positive to very negative

The productbés perceived
the following attributes:

~
g

Changes to skin/eyes by dog and cat

89% | 11% |

71% | 20%

@ very negative
O neither/nor

O quite positive

B very positive

Changes to coat/lustre

46%

O quite negative

O neither positive nor
negative

O quite positive

B very positive

A Skin and eyes
A Coat lustre/ texture
A Muscle tone
A General Appearance
A Digestion & size/ consistency of stools
A Temperament
A Energy
A Overall well-being
A 21% of vets noticed a positive effect to their
petdéds skin and eyes wi
positive improvement Vets defined changes to
coat/ lustre as the most marked improvement
identified in the study.
50% of vets saw an i mpr o
coat

Cat

Changes to coat lustre/texture

48% | 33%

Dog

44% | 47%

@ quite negative
O neither/neither
O quite positive

B very positive

54% of vets noticed a favourable improvement in
their dogbdés coat/ |l ustre
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A After coat condition and lustre the next most marked
improvement in animal condition was identified as its
general appearance

Changes to general appearance @ quite negative

A Almost 40% of the sample saw a direct improvement,
with 4% seeing a very positive difference

O neither positive nor

negative
1l i i qUite posmve

W very positive

A This positive result was just as pronounced amongst
vetsd testing the product

A This underscores that it is not the efficacy of MyBeau
cat which is the issue but its acceptance and
palatability

A A marked improvement was identified in terms of
changes to the ani mal 6s e

Changes to energy
O neither positive nor

negative
A more promounced amongst dogs on the trial 1o MO
than it was amongt cats (33% of dog owners o B quite positive
noticing an improvement in energy compared o
to just 7% of cat owners) B very positive

A Anincrease in energy level is a substantial
product benefit to the owners of geriatric or
sick dogs
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Changes to overall well-being and likelihood of recommending

Almost 4 out of 10 vets noticed an improvement in

their pets6é overall well being
This result holds equally well for vet trials on cats as
for dogs

Again reinforcing that MyBeau (cat) main problem
is, not perceived efficacy, butits use and palatability

Marks improvements in overall well being as one of
MyBeaubds key product strengths and benefits

Vets were then asked if they would recommend

MyBeau

53% of vet trialists responded positively

Only 18% cl aimed to be oO6unlikelyd to recommend the
product

Indeed the product gained converts amongst those
who claimed not to have recommended vitamins prior
to the trial

Results again more posONti ve amongst vetso6 trialing
their pet dogs



